[See the special FREE offer below!]
How to Create an

Extraordinarily Effective

Speech-Marketing Tool:

Your Own Self-Selling Book or Booklet
How by creating and adding one
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Here’s the
INTRODUCTION

The purpose of this report is to explain How to Create an Extraordinarily Effective Speech-Marketing Tool: Your Own Self-Selling Book or Booklet. How can we help you get booked much more often and more reliably through one marketing improvement that you can use and modify for years or decades?

 May I assume that you are a paid speaker, or want to be, and that you would like to create a tool that will greatly increase your chances of being chosen to speak to listeners or groups that will continue to schedule you often and will pay you (a lot) to hear what you have to say?

 I’ve been just such a creature (a professional speaker) for at least 30 years, and during that time I’ve given over 2,000 paid presentations, mostly seminars (most of them lasting four hours), but also many keynotes, key presentations, and workshops or breakout sessions. For 25+ years I was also (and still am) a member of the National Speakers Association. I’ve spoken to their chapters some 25 times—and to the national gatherings five times.

 That’s important to share only because every one of my 2,000+ presentations had to be “sold” to a gatekeeper (my term for a booker or programmer—they arrange and approve your hiring—and have a dozen titles.)  I have used one tool that seems to have made the booking difference in probably 90% of the cases: a book, booklet, or published component. Done right, it can make your career. So that will be my focus here.

 

Let me quickly add that using a book or booklet seems to be as effective whether you book directly or you go through an agency or bureau.  The agency or bureau may request 6-10 copies of your book to keep on hand when they want to propose you, and they may also want access to a digital copy of your book to add to the materials they send.  

 

At about here I might ask “I should write a book just to get booked? Are you daft?”
I know. Please bear with me. Book prep is hard and very time consuming and expensive… you are invited to keep adding objections. That’s probably why nobody does it! 

 Except that many of the top speakers do—not all, of course. And it appears to me that by the time they reach the top that number far outweighs those who don’t. 
 You are correct that the actual writing takes time, attention, and much detail. That hasn’t changed much. (It’s also fair game to hire writing and publishing help. They are still your ideas; through a professional intermediary, they may be better sorted out and read!)   

 The best news is that the publishing part has undergone an almost miraculous change I will describe later. In a sentence, a first-rate publisher will create your book for you, in days and all but free, and will also sell it commercially and pay you a monthly royalty while you use the book to secure better speaking gigs! 

 About a decade back, if you wanted to create a book or booklet it was slow, expensive, and required a solid grasp of the intricacies of publishing. It might have cost $1,000—or $5,000; it took months to receive the printed products, and most of the books or items (you needed a run of 500-1200 to get unit costs affordable) probably sat in your storeroom unused.

 Then along came computers and the print-on-demand process, which brought the run size down to double digits and the print time to days or weeks.

And now you can create your own book fast and almost free. Really. 

Not many months ago a half-dozen publishers appeared (I call them ancillary publishers) with a radically different business plan. They were seeking books that they would publish free (in digital format) or almost free (figure $25 per title) in bound form, and they would do that in minutes or days, respectively. Good-looking books, professional and impressive. Even more, they want to market the books too—and pay you a sort of royalty from 30-85% (figure 35% per bound book, more for e-books) of the list price you choose. They print as the orders arrive, mail the order, and pay you at the end of the month. No order taking, no inventory, and they do the promotion (though, alas, not much of it).

 Whether they also sell your book (or you want them to) is secondary here. What you want now is a product to get you a speaking contract. That the book is almost free and might earn you extra profit, that’s an unexpected boon!

 
Yet it does raise a question, Why would you want them selling the same book that you are using as a marketing tool? 

Don’t fret. You can have a book in print if you wish, to earn while you sleep or speak. It can be the same book you share with gatekeepers, part of that book, a modified version, or none of the above. More on this later.

 

So that’s the premise: I suggest you create a book or booklet to vastly increase the number (and value) of the contracts you obtain as a professional speaker. (The book will also give you the core of a back-of-the-room product to sell, or something the booker can order and buy to have available for every listener in your audience.) The rest of this report will explain how the process works, where you can find more detailed information or guidance (if needed), and how you can find those recently-emerged publishers.  

_______________________________________

ORDER NOW!
Cost of this report? $14.95
(Delivered digitally in five seconds; no tax or shipping)

 
OR

( FREE (
Order another product $15 or more from

our order form
during November or December 2010

and we will send you this report as a 
FREE BONUS!

P.S. If you book at $500 a presentation (or $5,000) and you can double your bookings per month with the information provided in thus $14.95 report, why must I convince you that you can’t afford not to buy it? You can even get it FREE!
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