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Happy Post-Fourth of July! And the rest of July (and 2011) too…
We’re lucky in Novato because the Marin County Fair always takes place on July 4 (for four days) in nearby San Rafael, about 20 miles north of San Francisco. The barbershop chorus I’m in almost always sings after lunch, attacking with vigor songs older than we are, a few even vaguely reminiscent of patriotic favorites. “America the Beautiful” is a guaranteed goose-bumper, and a great trick to get a standing ovation is to stop or start with a rousing “Star-Spangled Banner!” But the biggest crowd pleaser is when our baritone (and newsletter subscriber) Roy Harvey, only 83, tap dances dervishly to “Once in Love with Amy.” After singing, most of us usually look at the art exhibits, the 4H displays, llamas, fat food, and the 9:45 p.m. fireworks that give the passing freeway drivers heart attacks as the missiles pass overhead or land in the lagoon or the East Bay swamp. Lots of free concerts during the four days too. The Preservation Hall Jazz Band played across the lagoon at the same time we sang, and the Temptations were the prelude to the fireworks. It was lots of fun, and I hope your holiday was enjoyable too. 
To business: I’m changing the newsletter format a bit this mid-year. Too many are groaning that my newsletter is too long. So I’m going to write more blogs (two or three a week) and in the newsletter I’ll give you a list of the titles I shared in the past 30 days. That way you can decide if any of them will help you. If so, just link to blogville and read yourself delirious!
But I’ll also include a few special items in the newsletter too, like the webinar and new book offerings that follow, plus my most recent blog that seems particularly applicable. You’ll be the first to know the news and you’ll get special discounts too on anything $10+ because only here will the magic codes be secretly shared.
Please join me in a one-hour webinar on July 20…
I've been invited by the International Book Publishers Association (it used to be PMA) to speak about niche publishing near mid-day on Wednesday, 7/20. Details at this link. It will also include a usable workbook (of mostly downloadable slides), and of course you can register and listen/read at a later hour. Since you are my newsletterfolk and you know where to find me, you can even ask me email questions later!
The webinar is titled “Triple Your Profits/Remove Your Risk by Pre-Testing Your Niche Book” In reality, there is no facet of publishing that can so consistently bring you big (lifetime) profits so quickly with so little risk. I'll explain the process that day. The best thing is that you, by being alive, are already in about five niches, and it's easy to branch out from there. You don’t have to be the writer either. We once made nearly $2 million in a field with job descriptions that I could barely spell (so I became the publisher). Simply build a win-win structure around experts extolling their specialty.
I hope you’ll join in. (IBGA is a great organization for small publishers, and it monthly publishes the best magazine in the field, the Independent, that I refer to often.)
I have a new book out too!
It’s called Create Your Own High School Graduation Book. It’s a short (132-page) book full of straightforward how-to advice for those souls with high school seniors afoot soon to be unshackled and honored. What would be a better lifetime gift than a book that their folks, mothers, grannies, or grateful neighbors put together about Buster or Betty’s last days in high school, the ceremony, some parties, lots of photos, and some fun prose? The surprised graduate may smoke up, imbibe, or ingest most of the other gifts, but here’s one they will treasure forever. Better yet, the book can be a surprise (for everybody concerned)!
Incidentally, it describes a model process that works about as well for reunions, weddings, trips, memoirs, cookbooks, poetry, and fiction as it does for graduation. After publishing How to Get Your Book Published in Minutes and Marketed Worldwide in Days, I was looking for an application book where the fast and free publishing could be used for everyday folks who had something big to celebrate inexpensively in print. A great price too: $4.99 in immediately downloadable form or $9.95 (plus shipping and tax) as a trade paperback. (Tell me what to say inside the bound copies you order and I’ll gladly autograph them.)
Five biggest challenges when you write a book--with solutions!
 If I were untainted (not already in print) and I wanted to write a book, here are the five biggest hurdles I’d confront, in an order that makes sense to me.
* Finding a topic with enough substance for a book
* Finding somebody to publish it
* Figuring out who would buy it
* Getting a handle on the actual writing
* Being brave enough to let the public (including my mother, all my English teachers, and my boss) read it
Want some quick solutions from a grizzled old journalist with 40 books of my own published and somewhere in print (and about 60 more books of others that I helped see light)?
Find a topic with enough substance for a book. Think 100+ pages, 150-200 words each, divided into sensible (preferably short) chapters. Then find something you really care about and want to share. See who else wrote about it, or something like it. Read at least five other books similar to yours (probably by them) and figure out how they did it. Find a different slant or angle or update about your topic, research like you’re writing 10 full newspaper articles, double-check everything, don’t be afraid to interview others who know more about the theme, and then make flowing sense out of what you’ve gathered. Massage it, make it fun to read, and, last, get it proofed. Bingo—you have a book!
Find somebody to publish it. Forget the big house publishers—they can buy it from you for a nice sum later if it finds fame. See which small houses publish books like yours and query them to see if they are interested. Or self-publish it, then market it to death. Look seriously at the ancillary publishers (like CreateSpace, Smashwords, Pubit, Kindle, and Lulu), particularly if it’s fiction. They will put it in decent form and will start the selling through distributors for you–free in hours or days.
Figure out who would buy it. If it’s a broad book, like fiction or a “how to get (brilliant, tall, witty…)” thing, you must write it so well that people would be fools not to rush to get a copy. (Alas, even some non-fools will resist.) But if it is nonfiction and solves a problem, relieves a frustration, or brings its readers/practitioners huge benefits, you simply have to identify those beneficiaries and let them know that heaven (and you) have their problem(s) solved! (If it’s a niche book, pre-test it before you write a word. Read my Niche Publishing or hear me talk about this [he says modestly] in a webinar on July 20.)
Get a handle on the actual writing. If you found a topic and organized it (as mentioned above), you know where you and the book are headed and the path you must take. If you are utterly illiterate, get literate. But if you can write clear sentences, write them. Do them one at a time. Don’t edit them until the book is done. Then go back and make sense of what you said. Think lean and clear. Get the message so smooth and informative (or enticing or mysterious or whatever it has to be to be buyable) that all that stands between you and wild acclaim is a good editor/proofreader whom you will pay to expunge anything that doesn’t make what remains a bona fide wonder of words.
Be brave enough to let the public (including your mother, all your English teachers, and your boss) read it. If you mention that boss, change the name and give him a beard or her a gnarly twitch. Otherwise, if you are proud of what you are saying, it’s honest, the facts are accurate, the proofer did it right, and the end product has a fetching cover and looks professional, stand tall and get it out there so they can claim you as their own! In other words, Nike has it right: just do it. Then send a free copy to the ten most important people in your life. The rest must pay, so your task is to make all the rest of those folks aware of the miracle (your book) and how they can buy it immediately!
Way too simplified, you say? Being in print isn’t a joke.
No, it’s a book. And these are pretty much the flaming hoops through which you must leap. Just like, literally, millions of people have done since printing appeared. (Before that, maybe a half million talked books.) So if a book is what you want, get in line and get going. We need to read what you have to say.
[This is also my latest blog. The titles of my most recent nine blogs follow.]
Finally, as threatened, blogs begging to be read (or anonymously e-mailed to the unsuspecting)…
All can be found and read (and/or downloaded) at http://blog.gordonburgett.com. You’ll see the titles lower right—or you can write other key word(s) in the search box and other blogs (of 100+) might also pop up!
* The best time to get professional help before you self-publish your book.
* Pubit! may be the fastest and easiest ancillary publisher to use.
* 20 steps to submit your bound book to CreateSpace, updated.
* A magazine reprint letter, to resell an article already in print.
* Pseudonyms: when are “pen names” okay?
* Tips about professional speaking, Twitter, publishing advice, and ancillary publishers.
* How to pick a topic for a book that will sell well.
* Want to be a family hero—maybe forever?
* Mainstream publishing may not matter at all to most publishers…
Best wishes,
Gordon Burgett
P.S. I have other items for sale (see order form) too. Or if your cousin loses a bet, make him/her subscribe free to this newsletter!
---------
e-mail: glburgett@aol.com / website: www.gordonburgett.com /
Twitter: GLeeBurgett
archives* Hiding here are the  of the past 30+ newsletter issues.
* If you are looking for a specific topic in the newsletters, look here.
* For you friends (or foes) to also subscribe free (and get the three free reports).
* For those seeking my order form (with a linkable explanation of each item).
* Finally, here is my blog or my bio.
 That's a whole lot more than most people want or need to know!
